B New Look campggg

by Naked and O

Mgy Look, the LUK's thind
largast womien's rotailar, i5
boosting design across the
business, with plans 1o devalop
rmore sub-brands and roll out
its first national brand
campaign, creatad by Maked
and dasign consultancy Odd

e Look 5 curmanily
looking 1o broaden its
sub-ranges and is considanng
mialernity, homewares and a
revised haby collaction as
possible areas to develop.

Currenthy, New Look has a
range for babees aged up 12 156
mionths old, but 8 now in the
throes of developing a range
far newboms 1o ning=month-
oid babies, says Hash Lodha,
marketing director at Mew
Look. It is also trialling
childrgnswaar in fve 51omes
and has started the
development of ranges for
petite and tall figuras,

The idantimes for thi
sub-birands will ba developed
and managad by Mew Look's
in-house esign Tham
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The mowe comeas as Mew
Loak rolls out its "New Mow'
campagn, Odd and Naked
were sppointed 1o the project
in Januany after winning a
poinit pitch

The campaign will meluda
many desigr-led featuras.
Argas and focturas within
stores will Bb S0t up to
showeasa tha latast “of the
mament’ trends, for example

Mirw Look 15 also planning fo
nost 8 sanes of funfair events
in specially decorated
winnehagos located at various
lestivals, such as Party in tha
Park and W Festnval

‘It will be a really axcoptional
spacae, splicad with humour,
whang fashon mesEts fun,” savs
Mick Stickland, founding
partnar at Odd.

The campasgn will continug
1o roll out Throwghoul the year
across a broad media mix,
including prnt and outdoor
poatars, A digial medi
consultancy has yat to ba
appaintad to the projact.




